
	

PRESS	RELEASE 

	 
UNIFYING	A	NATION	OF	SHOPKEEPERS	WITH	A	FRAMEWORK	FOR	SUCCESSFUL	MODERN	

RETAILING 

SaveTheHighStreet.org	Launch	Announces	The	Connected	Digital	High	Street	Manifesto	 
	 
[10	August	2016	-	London]	Today	announces	the	official	launch	of	SaveTheHighStreet.org,	a	
coordinated	 industry-wide	 movement	 to	 support	 and	 empower	 every	 local	 shopkeeper	
nationwide,	aiming	 to	engage	125,000	 retailers	 in	 the	next	12	months.	The	 launch	 reveals	
The	 Connected	 Digital	 Manifesto,	 featuring	 a	 10-pillar	 framework	 for	 successful	 modern	
retailing,	co-created	by	local	retailers	and	founding	partners	across	the	movement.	 
	 
At	the	event,	made	possible	by	a	grant	from	Xero	and	Lightspeed,	industry	thought-leaders	
welcome	an	audience	of	high	street	 stakeholders	 including	 independent	 retailers,	business	
associations,	 government,	 media	 and	 service	 providers	 -	 to	 be	 a	 part	 of	
the	SaveTheHighStreet.org	movement.	 In	a	panel	discussion	around	The	Future	of	the	High	
Street,	Interactive	Media	in	Retail	Group	(IMRG)	Founder,	James	Roper	discusses	the	role	of	
high	 streets	 within	 communities,	 providing	 an	 overview	 of	 high	 streets’	 challenges	
and	opportunities	today. 
	 
The	panel	was	comprised	of	Alex	Schlagman,	Co-Founder	and	CEO	of	PocketHighStreet	and	
Founding	Partner	of	SaveTheHighStreet.org;	Dr	Diane	Savory	OBE	DL,	Founder	of	SuperDry	
Fashion	 Retail	 brand,	 Chair	 GFirst	 LEP;	 Polly	 Barnfield,	 OBE,	 CEO	 and	 Founder	 Maybe*,	
#WDYT,	 The	 Great	 Gloucestershire	 High	 Street;	 Kristina	 Tauchmannova,	 Partnerships	
Manager,	Tech	City	UK	and	Aurelie	Bordonnat,	UK	Country	Manager,	Lightspeed. 
	 
With	a	positive	view	on	the	inevitability	of	new	technology	and	its	impact	on	businesses,	the	
discussion	paints	a	picture	of	the	future	of	the	high	street	and	what	to	expect.	The	launch	of	
SaveTheHighStreet.org	unites	 the	 industry	 to	 accelerate	 progress	 towards	 brighter	 high	
streets	encouraging	the	community	to	take	the	journey	together.		 
	 
The	Connected	Digital	High	 Street	Manifesto	was	 released	publicly	 for	 the	 1st	 time	at	 the	
event,	 with	 an	 exclusive	 screening	 of	 the	 manifesto	 video	 and	 a	 printed	written	 version	
shared	 with	 every	 attendee.	The	 Manifesto	 includes	a	 10-pillar	 framework,	
establishing	an	industry	 standard	 blueprint	 for	 successful	 local	 retailing	 in	 the	 era	 of	 The	
Connected	Digital	High	Street;	recommending	a	path	ahead	for	each	 local	shop,	 leveraging	
the	power	of	 the	group,	sharing	exclusive	opportunities,	and	 levelling	the	playing	 field	 like	
never	before. 
																		 
Every	 high	 street	 influencer	 is	 invited	 to	 join,	 endorse,	 share	 and	 support	 the	
SaveTheHighStreet.org	movement,	 including	 local	councils,	business	 improvement	districts,	
town	 teams,	 local	 and	 sector	 specific	 associations,	 bloggers,	 journalists,	 publishers,	 social	
media	celebrities,	 retail	 thought	 leaders,	service	providers,	shops	and	more.	Over	the	next	
few	weeks,	 SaveTheHighStreet.org	will	 be	meeting	with	partners	 from	around	 the	UK	and	
collaborating	 to	determine	and	define	 the	SaveTheHighStreet.org	offering.	And	this	 is	only	
the	beginning.	 
		 
Joining	the	movement	is	simple	and	completely	FREE.	By	registering	at	
SaveTheHighStreet.org	you	will	receive	updates	and	much	more. 
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+++ 
		
Editors	Notes		
IMRG	also	releases	a	report	today	titled	'Retail	Re-Imagined:	The	Digitally	Remastered	High	
Street’	which	 states	 that	High	Streets	must	 change	 to	 remain	 relevant	 in	 the	 internet	age,	
but	 most	 don’t	 know	 how	 to	 and	 need	 help.	 This	 new	 IMRG	 report	 sets	 out	 four	 core	
elements	 that	 are	needed	 to	balance	digital	 effects	 and	enable	discoverable,	 personalised	
and	 digitally	 accessible	 places.	It	 describes	 how	 consumer	 power	 and	 coordinated	
stakeholder	 efforts	 can	 revive	 high	 streets	 and	considers	 the	 vitality	 SMEs	 bring	 to	 high	
streets	and	what	they	need	to	become	more	digitally	engaged.	
	
The	Connected	Digital	High	Street	Manifesto	available	upon	request.	 
 
	
QUOTES 
		
Lyndsay	King,	Director	SaveTheHighStreet.org	said:	“I	am	pleased	with	the	turnout,	the	
most	passionate	London	shopkeepers	turned	up,	along	with	many	other	key	industry	
influencers.	The	panel	spoke	about	the	need	for	digital	skills	training	and	education	as	
essential	to	the	Future	of	the	High	Street.	Over	the	next	few	weeks,	SaveTheHighStreet.org	
will	be	meeting	with	a	variety	of	partners	and	building	the	offering,	in	digital,	but	also	
addressing	other	areas	of	concern	such	as	cash	flow,	inventory,	in-store	experience,	
customer	service,	sales	growth,	PR	and	Marketing,	and	technology.	We	are	very	much	
focused	on	leveraging	the	power	of	the	group	to	level	the	playing	field.”		
 
Gary	Turner,	Managing	Director	Xero	said:	“at	Xero	we’re	passionate	about	helping	small	
businesses	grow,	so	it	felt	natural	to	support	SaveTheHighStreet.org	-	a	brilliant	initiative	to	
help	boost	our	nation	of	shopkeepers	to	success.”	 
	 
Dax	Dasilva,	Founder	and	CEO	Lightspeed,	said:	"The	British	high	street	is	at	a	critical	
juncture.	Consumers	have	said	loud	and	clear	that	they	want	their	shopping	experiences	to	
be	convenient,	intuitive	and	customised.	In	essence,	they	are	calling	for	a	seamless	
integration	of	online	and	in-store	shopping.	The	decline	in	the	high	street	is	occurring	
because	many	independents	simply	don't	have	the	capacity	to	make	a	proper	transition	into	
the	digital	age.	That's	why	at	Lightspeed,	we've	decided	to	do	the	heavy	lifting	for	
independents	by	creating	a	simple	and	intuitive	omnichannel	solution.	
In	SaveTheHighStreet.org,	we	have	a	partner	that	strongly	believes,	as	we	do,	that	everyone	
benefits	when	independent	businesses	are	given	the	opportunity	and	tools	to	compete	on	a	
level	playing	field.” 
	 
Polly	Barnfield,	OBE,	CEO	and	Founder	Maybe*	said:	"Encouraging	collaborative	ways	to	
help	all	businesses	connect	with	their	mobile	empowered	consumers	is	key.	The	smart	
phone	has	created	a	collision	of	the	physical	and	digital	retail	experience	that	changes	
everything;	no	one	retailer	or	place	can	manage	this	fundamental	shift	in	commerce	alone.	
Collaboration	is	key	to	making	a	significant	difference." 
	 



	

Dr	Diane	Savory	OBE	DL,	Chair	of	GFirst	LEP	said:		“Our	Great	Gloucestershire	High	Street	
pilot	is	leading	the	way	in	digitising	the	UK’s	high	streets.		Small,	medium	and	large	high	
street	businesses	are	joining	forces	to	drive	footfall	into	towns	and	cities,	dynamically	
changing	our	local	economies	as	they	become	more	digitally	savvy.	We	must	continue	to	
encourage	the	acceleration	of	the	evolution	of	all	of	our	high	streets	in	this	way.” 
	 
James	Roper	FRSA,	Chairman	&	Founder,	IMRG	–	the	UK	e-commerce	association	
said:	“High	Streets	must	change	to	remain	relevant	in	the	internet-age,	but	most	don’t	know	
how	to	and	need	a	lot	of	help.	I	am	pleased	to	see	SaveTheHighStreet.org	arriving	to	bring	a	
centralised,	substantial	solution	that	can	directly	enable	all	local	retailers	to	fully	engage	in	
the	digital	economy.	For	ecommerce	and	the	digital	high	street	to	become	the	means	to	a	
wealthier,	safer,	fairer,	caring	culture	–	all	of	its	participants	need	to	be	involved	in	helping	
shape	it.” 
	 
Alex	Schlagman,	CEO	PocketHighStreet	said:	“Local	retail	has	never	changed	so	fast.	
SaveTheHighStreet.org	allows	us	to	join	forces	as	an	industry	and	ensure	our	high	streets	
thrive	for	generations	to	come.	Together	we	can	democratise	the	strategies,	technologies	
and	opportunities	in	the	era	of	the	connected	digital	high	street	for	every	local	shopkeeper.” 
	 
Emma	Jones,	Founder	of	Enterprise	Nation,	said:	“If	small	businesses	made	the	most	of	the	
digital	opportunity,	it	would	contribute	£92	billion	to	the	economy	and	lead	to	the	creation	
of	1	million	new	jobs.	At	Enterprise	Nation	we	have	been	delivering	digital	training	for	the	
past	decade	and	look	forward	to	working	with	SaveTheHighStreet.org	to	ensure	all	
local	retailers	have	the	very	best	chance	of	success.”	 
	 
	 
PARTNERS 
	 
SaveTheHighStreet.org	is	a	coordinated	industry-wide	movement	to	support	and	empower	
every	local	shopkeeper	nationwide,	accelerating	the	whole	high	street’s	transition	to	a	
better	connected,	digitally	enabled	and	more	sustainable	high	street.	SavetheHighStreet.org	
founding	partners	include	IMRG	and	PocketHighStreet,	and	we	are	working	in	partnership	
with	the	Digital	Garage	from	Google,	and	various	media	and	retailers	that	support	the	
movement. 
	 
Lightspeed	provides	retailers	with	the	simplest	way	to	build,	manage,	and	grow	their	
business	all	while	creating	a	better	customer	experience.	Our	mission	is	to	help	independent	
brands	prosper	and	ensure	the	high	street	remains	a	diverse,	entrepreneurial	and	vibrant	
place.	The	path	to	purchase	is	no	longer	a	straight	line	and	with	a	centralised	eCommerce	
and	EPOS	system,	Lightspeed	enables	retailers	to	streamline	operations,	manage	inventory,	
reduce	costs,	all	while	providing	their	customers	with	a	seamless	shopping	experience. 
	 
XERO	is	easy-to-use	online	accounting	software	for	small	businesses	and	their	advisors.	The	
company	has	over	700,000	subscribers	in	more	than	180	countries,	with	more	than	130,000	
of	those	in	the	UK.	Xero	boasts	more	than	500	third	party	apps,	and	was	ranked	No.	1	by	
Forbes	as	the	World's	Most	Innovative	Growth	Company	in	2014	and	2015. 
	 
IMRG	(Interactive	Media	in	Retail	Group),	for	over	20	years,	has	been	the	voice	of	e-retail	in	
the	UK.	A	membership	community	comprising	businesses	of	all	sizes	–	multichannel	and	
pureplay,	SME	and	multinational,	and	solution	providers	to	industry.	IMRG	support	
members	through	a	range	of	activities	–	including	market	tracking	and	insight,	benchmarking	



	

and	best	practice	sharing.	Indexes	provide	in-depth	intelligence	on	online	sales,	mobile	
sales,	delivery	trends	and	over	40	additional	KPIs.	IMRG	ensures	members	have	the	
information	and	resources	they	need	to	succeed	in	rapidly-evolving	markets	–	both	
domestically	and	internationally. 
	 
PocketHighStreet	is	the	1st	open	platform	for	the	Digital	High	Street,	promoting	local	shops	
and	their	real	time	stock	across	popular	online	newspapers,	city	guides,	business	directories,	
blogs,	mobile	apps,	social	influencers,	marketplaces	and	much	more. 
	 
Tech	City	UK	deliver	programmes	focused	on	accelerating	the	growth	of	digital	businesses	
across	the	UK	at	all	stages	of	their	development	filling	market	gaps	across	the	whole	lifecycle	
of	digital	businesses	from	the	Digital	Business	Academy	to	Future	Fifty.	We	provide	an	agile	
and	responsive	feedback	loop	to	government	to	help	shape	the	right	policies	via	
roundtables,	surveys,	white	papers	and	reports	such	as	Tech	Nation	Effective.	We	champion	
and	connect	the	digital	sector	in	London,	the	UK,	and	internationally	via	international	trade	
missions,	media	engagement	and	events. 
	 
The	Digital	Garage	Google, is	a	multi-million	pound	programme	that	provides	digital	skills	
training	to	200,000	SMEs	both	online	and	in	person	at	pop-up	training	venues	across	the	UK.	
Free	tutorials	from	Google	on	everything	from	your	website	to	online	marketing	and	
beyond.	Choose	the	topics	you	want	to	learn,	or	complete	the	whole	online	course	for	a	
certification	from	Google	and	IAB	Europe.	The	first	SaveTheHighSTreet.org	event	will	be	held	
on	5th	October	in	Central	London.	 
	


